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To minimise greenhouse gas emissions from all sources including buildings,
equipment and other operational sources, including emissions from non-
energy sources such as refrigeration.

To use sustainable, healthy, non-toxic products and raw materials with low
embodied energy which are sourced locally and made from reusable,
recyclable and/or recycled resources.

To minimise the impacts of transport and travel by reducing journeys and
using low and zero-carbon transport and travel options.

To minimise the generation of waste. All unavoidable waste to be reused,
recycled or recovered with no waste sent for incineration or landfill.

To incorporate economic, social and environmental considerations into all
procurement and employment decisions [read more].

To reduce the impact of food and drink production, use and disposal [read

moreI.

To give opportunities to staff, fans and other visitors to improve their
physical and mental well-being, including healthy food options and
opportunities for active travel.

To use water efficiently and effectively, to dispose of wastewater
appropriately, avoiding watercourse pollution [read more].

To encourage and protect biodiversity and wildlife habitats through
appropriate land use, management and integration into the built environment.

To provide facilities and services that are physically accessible to all and to
provide a welcoming atmosphere to all with knowledgeable, confident staff.

To engage with, and respond to the needs of, your communities of interest at
all scales from local residents to global fan bases. This includes groups such
as disabled spectators.

To support and have positive impacts on the local economy and local
community, including community engagement.
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